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Uur, VP Business Development, Kk
/hite, VP of Business Developm
rkley, CEO, SplashCast Media
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10wn or cannot be recalled; gad
2ts on the instrument panel.

\phical user interfaces, a combir

symbol and some program codée
a specific function (e.g. a scroll:

/iIce or control that I1s very useful



> are small content features that
> personal and unigque.



e widgets to you or your custom



companies build, buy or leverag
2

‘e systems out there that people
/idget to test and keep costs In |i



‘e any standards out there In wic
ok, Myspace, Google Gadgets, ¢
there be standards and why?



N a widget do for a brand?



Igets add value to your site, bloc
Jn?



you have a strategy when deplo
?

N we learn from your experienct



)es success look like In a widget
ot as a service?

widgets spread? Should they be



you measure a widget or the Im

‘e tools to help?



> widgets monetized?
/one found the magic bullet to dr
 from widgets as a business mo



anyone that DOES NOT need a

e differences between needs In
)usiness models?



"The Widget Economy"?

bes the future of Widgets hold?S
Idering widgets as a long term s
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