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SEO



The 3 C’s of SEO

Content

Code
Credibility



Five SEO Strategies

1. Create & optimize valuable content

2. Develop in W3C-compliant code
3. Secure powerful & relevant inbound links

4. Integrate Web 2.0 presence
5. Measure with free Google tools



Social Media



The 2 MCE’s of Social Media

Monitor & Measure

Create & Communicate
Engage & Empower



Five Social Media Strategies

1. Create & optimize social media profiles

2. Create unique, valuable & timely content
3. Create, maintain & market an industry blog

4. Syndicate & promote Web 2.0 presence
5. Utilize free tools to monitor & measure ROI
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What Do You Need to Focus On?

1. Audience Targeting: Create unique landing 
pages for each user experience

2. Scent Trails and Calls to Action: Where do 
you place the bait?

3. Persuasion: How do you create want/need?
4. Avoid Information Request Overload: Ask for 

only what you can use – Progressive 
Profiling

5. Use new media – Twitter, Blogs, Community
6. Re-engage and Provide Value



Audience Targeting



Scent Trails / Calls to Action



Persuasion



Avoid Information Overload



New Media Ideas



New Media Ideas



Re-engage and Provide Value



Your Homework:

1. Review your current lead capture locations.
2. Map success and failure backwards.
3. Try a new series of tests.
4. Ask for less but be ready to use progressive 
5. profiling in order to continue the 

qualification.
6. Never stop testing and learning.

More: www.eroi.com



Thank You

Social Media Marketing Panel 2:00 tomorrow
SEMpdx Hot Seat 3:30 tomorrow
Register for 5.29 SEM workshop at PSU
Visit Anvil & eROI Resources section

Kent Lewis
Connect or contact: kent@anvilmediainc.com
LinkedIn: linkedin.com/in/kentlewis
Twitter: kentlewis


